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1. Introduction 
The MICE (Meetings, Incentives, Conferences & Exhibitions) sector in Europe remains a 

cornerstone of the global events industry and a benchmark for international association 

meetings. 

This report has been prepared by the Congress Intelligence Unit of Eureka MICE International 

Ltd. to provide an up-to-date and evidence-based overview of the association meetings market 

in Europe, integrating the most authoritative statistical sources with long-term field monitoring 

and original analysis carried out since 1991. 

2. Market Size and Outlook of the European MICE 
Industry 

The European MICE market was valued at approximately USD 401.95 billion in 2023 and is 

projected to grow at a compound annual growth rate (CAGR) of ~9.4 % from 2024 to 2030. 

Another forecast estimates that the European market could reach USD ~970.31 billion by 2033, 

with a CAGR of around 9.31% between 2023 and 2033. 

Within the overall MICE segmentation, the meetings segment currently generates the largest 

share of revenues, while incentives are expected to record the fastest growth over the coming 

years. 

Europe maintains a dominant global position, accounting for roughly half of the worldwide 

MICE industry turnover. 

Main sources (data updated to 2024): 

• Union of International Associations (UIA) – 66th International Meetings Statistics Report (2005–2024); 

• Grand View Research; Mordor Intelligence; City Destinations Alliance / European Cities Marketing; 
HSMAI Europe; 

• case studies and direct monitoring by the Congress Intelligence Unit – Eureka MICE International Ltd.; 

• International Congress and Convention Association (ICCA) – ICCA Statistics Database (used as a 
complementary and more selective dataset, as it mainly reflects ICCA member activity and therefore 
does not fully represent the global association meetings market). 
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Terminology note 

In most international MICE industry reports, the term meetings is used broadly to include the full spectrum 
of planned professional events — encompassing corporate meetings and conventions as well as scientific 
and professional association congresses. In some analyses, meetings functions as an umbrella category 
that may also cover conferences and professional assemblies, without a strict distinction from labels such as 
conferences or conventions. Therefore, the data reported under meetings should be interpreted as referring 
to the entire professional and association meetings segment, not exclusively the corporate market. 

3. Key Trends Shaping the Association Meetings 
Segment 

1. Hybrid formats and digitalization 
Post-pandemic, many congresses have adopted hybrid models. Venues and suppliers are 
investing in audiovisual infrastructure, streaming capabilities, and digital platforms. 

2. Sustainability and environmental responsibility 
Increasing attention to reducing the carbon footprint: sustainable travel choices, local sourcing 
and catering, certified green venues, and waste reduction strategies. 

3. Destination diversification 
Major metropolitan hubs remain strong, but there is rising interest in secondary cities that 
combine good accessibility, competitive costs, and distinctive local identity. 

4. Participant experience and personalization 
Structured networking, interactive workshops, experiential sessions, and immersive 
technologies (AR/VR, gamification) are reshaping the value proposition of association events. 

5. Competitive bidding processes 
Association congresses are increasingly awarded through complex and early-stage bid 
competitions. Local and regional convention bureaux play a critical role by offering technical 
support, destination marketing, and incentives. 

6. Economic pressure and cost management 
Inflation, energy prices, and logistics challenges push some organizers to adopt flexible formats, 
hybrid models, or off-season scheduling. Geopolitical instability can also slow long-term 
investment in large-scale events. 
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4. Key Challenges 

• Ensuring ROI for sponsors and associations in an increasingly competitive environment. 

• Maintaining perceived value and attendance quality in hybrid or downsized events. 

• Guaranteeing high logistical and technological standards even in emerging or smaller 
destinations. 

• Adapting to evolving health regulations, travel requirements, and sustainability compliance. 

• Competing with destinations that offer aggressive incentives, streamlined bidding support, 
and sophisticated marketing. 

5. Market Overview – Europe’s Leading Role 

• Europe consistently hosts more than 50 % of all international association meetings 
worldwide. 

• In 2024 the UIA confirmed the region’s leadership, reporting sustained growth compared with 
2022–23. 

• The UIA database remains the most comprehensive global repository, covering a wide variety 
of associations and meeting types. 

• ICCA data, while valuable, represent a smaller and more selective subset — mainly events 
connected to ICCA members — and should therefore be considered complementary rather 
than exhaustive. 

• According to industry economic reports, the German MICE market grew by 13 % in 2024, with 
congresses and conferences accounting for the largest share of business travel (39 %). 

• Destinations are increasingly investing in digital reputation and e-reputation metrics to 
position themselves competitively. 

• Data analytics and predictive insights are becoming standard tools for strategic destination 
marketing and bid success. 
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6. Association Type Landscape – Trends, Opportunities 
and Challenges 

The European association meetings market is not homogeneous: it is composed of 

different types of organizations, each with its own planning cycles, decision-

making dynamics, sponsorship potential, and destination requirements. 

Understanding these categories helps destinations, venues, and suppliers to 

position themselves effectively and to anticipate the expectations and constraints 

that shape bidding processes. 

The following two tables provide a dual perspective: 

• the first gives a qualitative market snapshot, highlighting the current status of 

each segment and concrete examples; 

• the second summarizes emerging trends, opportunities and key challenges, 

providing a strategic lens for those aiming to attract and serve association 

events. 
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Market Status by Association Category – Examples & Indicators 

Category Market Status in Europe Examples / Recent Indicators

Medical / Healthcare

Largest and most consolidated segment; 
strong comeback of in-person congresses 
post-pandemic; heavy compliance 
environment (EFPIA/MedTech); high 
international attendance and long lead 
times (4–8 years).

- ESC Congress (European Society of 
Cardiology) >30,000 participants, rotating 
among top European hubs. 

- ESMO Congress (oncology) ~20,000 
delegates, major sponsorship from 
pharma/med-tech. 

- Consistent top ranking of medical events 
in UIA and ICCA statistics.

Scientific / Academic 
(non-medical STEM)

Stable core of European congress activity; 
strong link to universities and research 
networks; more hybrid/virtual extension 
for publications and libraries; planning 
cycles 3–6 years.

- European Geosciences Union (EGU) 
General Assembly, Vienna (>15,000 
participants). 

-  European Physical Society Conferences 
in physics and applied sciences. 

- Growth of digital poster halls and on-
demand content.

Professional / 
Technical

Highly dynamic; demand for innovation 
labs, demos, and tech showcases; shorter 
planning horizons (2–4 years); strong 
sponsorship from technology and 
engineering firms.

- European Robotics Forum (~1,000+ 
delegates, strong industry backing). 

-  IT / Cybersecurity summits rotating 
across EU capitals. 

- Growth of AR/VR, interactive labs, mobile 
apps for engagement.

Industrial /  
Trade-Oriented

ROI-driven, often co-located with 
exhibitions and trade fairs; increasing 
hybrid B2B networking; bidding influenced 
by incentive packages and logistics.

- Hannover Messe conferences attached 
to industrial trade shows. 

- WindEurope Conference & Exhibition 
(renewable energy, rotating EU). 

- Destination support (subsidies/logistics) 
decisive in bids.

Cultural / NGO / 
Non-profit

Smaller budgets but steady activity; rely 
on grants/public support and storytelling; 
often off-season to reduce costs; 
international NGOs diversify beyond 
capitals.

- World Council of Churches and other 
NGO assemblies. 

- European Cultural Heritage Summit. 
- Growth of human rights and social impact 

events in mid-size cities.

International 
Federations / Global 
Bodies

Long and complex decision-making (5–8+ 
years); require strong institutional and 
security guarantees; trend toward hybrid 
multi-hub formats; very high prestige and 
visibility.

- IOC / Olympic Movement sessions 
rotating in Europe. 

-  International Telecommunication 
Union (ITU) and other UN-related bodies 
selecting European hosts. 

-  Bidding strongly influenced by 
government guarantees and connectivity.
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Association Meetings in Europe – Trends, Opportunities and Key Challenges 
Association 

Type Emerging Trends / Dynamics Opportunities Key Challenges

Medical / 
Healthcare

- Strong return to large in-person 
congresses after pandemic. 

- - High demand for hybrid 
access and on-demand content 

- Strict compliance frameworks 
(EFPIA/MedTech) 

-  Growing investment from life-
science sponsors but under 
closer scrutiny.

- Large and stable attendance 
potential (3,000–30,000+ 
delegates). 

- Strong sponsorship base 
from pharma and med-tech 
companies. 

-  Educational value (CME/
ECM credits) boosts 
relevance.

- Complex compliance and 
transparency requirements. 

-  Increasing competition 
among destinations for 
major congress bids. 

-  Rising AV/tech costs for 
hybrid models.

Scientific / 
Academic

- High focus on research 
dissemination and 
publications. 

-  Demand for hybrid/virtual 
content libraries. 

- Reputation of host destination/
university remains crucial.

- Strong knowledge-driven 
content; less reliant on 
sponsorship. 

- Long planning horizons 
allow strategic bidding. 

- Attractive to cities with 
strong academic networks.

- Lower sponsorship revenues 
may strain budgets. 

- Need for advanced digital 
services (recording, 
streaming, poster e-hubs). 

- Competition from virtual-
only formats.

Professional 
/ Technical 
(engineerin
g, ICT, etc.)

- Shift towards interactive, 
hands-on sessions and demos. 

-  Integration of start-up 
showcases and innovation labs. 

- Tech-driven engagement (apps, 
AR/VR).

- Sponsorship from 
technology companies. 

- High engagement through 
practical workshops. 

- Can thrive in flexible mid-
size venues.

- Rapid technology cycles 
require constant content 
refresh. 

- AV and demo infrastructure 
needs can increase costs. 

- Shorter lead times demand 
agile destination response.

Industrial / 
Trade 
Sector

- Strong ROI focus; events often 
linked to exhibitions or trade 
shows. 

- Sustainability gaining weight in 
supplier selection. 

- Hybrid B2B networking 
expanding.

- Synergy with trade fairs can 
increase attendance and 
sponsor interest. 

- Potential for co-location and 
shared logistics. 

- B2B matchmaking 
opportunities.

- High competition on 
incentives and logistics 
packages. 

- Dependence on industry 
economic cycles. 

- Need for robust cargo/
logistics support for 
exhibits.

Cultural / 
NGO / Non-
profit

- Emphasis on social impact, 
diversity and inclusion. 

- Often off-season scheduling to 
optimize costs. 

- Growth of mission-driven 
storytelling.

- Strong alignment with local 
communities and cultural 
heritage. 

-  Access to public funding 
and grants. 

-  Ability to activate unique, 
non-traditional venues.

- Limited budgets and 
sponsorship potential. 

- High sensitivity to travel 
costs and funding cuts. 

- Less access to advanced 
tech or hybrid 
infrastructure.

Internation
al 
Federations 
/ Global 
Bodies

- Very long decision cycles (5–8 
years). 

- Increasing expectation for 
hybrid and multi-hub formats. 

- Need for strong political and 
institutional guarantees.

- Large and highly 
international delegate base. 

- Long-term commitments 
enable major destination 
planning. 

- High prestige and media 
visibility.

-  Complex bidding and 
lobbying processes. 

- High risk management and 
security requirements. 

- Demands for seamless 
multi-hub connectivity and 
translation.
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These patterns and challenges directly inform the following operational takeaways, which 

summarize the strategic implications for destinations, venues and suppliers aiming to 

attract and serve association meetings in Europe. 

7. Operational Takeaways 

• Medical/scientific: remain the largest and most visible segment; require strong compliance 
(EFPIA/MedTech codes, financial transparency) and advanced congress infrastructure. 

• Scientific/academic: less dependent on sponsorship but highly sensitive to academic 
reputation and publication opportunities. 

• Professional/technical: prioritize hands-on demos, innovation, and cutting-edge AV solutions; 
sponsorship from tech industries plays a key role. 

• Industrial/trade: ROI-driven, often co-located with trade shows; bidding competition heavily 
influenced by logistics and incentive packages. 

• Cultural/NGO: operate with limited budgets; rely on local storytelling, public partnerships, 
and cost optimization. 

• International federations: long decision cycles (5–8 years), demand high political/security 
guarantees and seamless multi-hub connectivity. 

8. Methodological Note 

This analysis has been developed by the Congress Intelligence Unit of Eureka MICE 

International Ltd. through a proprietary research and synthesis process, combining primary and 

secondary sources with continuous market monitoring since 1991. 

Key references include: 

• the Union of International Associations (UIA) – 66th International Meetings Statistics Report 
and historical series 2005–2024 (primary reference dataset for international association 
meetings); 
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• market intelligence and trend studies from Grand View Research, Mordor Intelligence, City 
Destinations Alliance / European Cities Marketing, and HSMAI Europe; 

• case studies of major congresses (e.g., ESC Congress, ESMO Congress) for trend validation; 

• the International Congress and Convention Association (ICCA) database and reports, used 
as a complementary and selective source due to its limited scope tied to ICCA membership; 

• long-term proprietary monitoring and data collection by Eureka MICE International. 

Quantitative information (e.g., average lead times, participant ranges, international attendance 

share, compliance and infrastructure requirements) results from a critical and comparative 

integration of the above sources with field-based market observation. 

The aim is to provide a reliable, up-to-date picture of the European association meetings 

segment, acknowledging the absence of a unified public dataset systematically classifying 

events by association type. 
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© Congress Intelligence Unit – Eureka MICE International Ltd. 

All rights reserved. Partial citation is permitted with explicit attribution. 

Disclaimer: The information provided is analytical and informational; although based on real data 
and extensive monitoring, it does not constitute official or exhaustive statistics for the entire 
European market.
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